Bata CLIENT BRIEF

Founded in 1894, The Bata Shoe
Organization is one of the world's leading
manufacturers and retailers of quality
footwear with over 30,000 employees, 24
production facilities, 5,000 international
retail stores, and a presence in over 70
countries. Their business model is based
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Bata’s new CEO, Alexis Nasard, went on
| his first international business trip to
: | | Thailand in September 2016, as the

| company is currently working on
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Midas was in charge of all PR and
communications tasks, including press
releases, media invitations, finding a
venue and hiring the M.C. for the event,
and organizing both TV and one-on-one
interviews with members of the media.




Bala CHALLENGE

With a very short lead time of only one
week, Midas needed to find a suitable
venue, invite relevant local and
regional media and organize interviews
between them and Bata's
management. As the CEO was very
busy, it was also a challenge to
accommodate the many requests for

I,":ESTYI.E | ) inferviews and find suitable fimes for
them.
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Bala CHALLENGE

Midas successfully coordinated all PR
activities and attracted a large number
of appropriate media channels for this
event, including representatives from TV,
newspapers and magazines. Several
one-on-one interviews were conducted
and aired on TV, including CH. 3 which
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Bata

For Immediate Release September 1, 2016

Bata — the Global Fashion Retailer Specialising in
Footwear, Casts Its Spotlight on Thailand

BANGKOK, THAILAND: The newly appointed CEO of Bata, Mr. Alexis Nasard is currently visiting
‘Thailand to give a sneak preview of Bata's stylish Heritage Collection, as well as the company's global
strategy and the new vision and approach to expanding its reach in the Thai market.

Appointed as the new CEO of Bata (www.bata.com) on April 4, 2016, Mr. Alexis Nasard is coming to
‘Thailand to promote both the company's global and local strategies. He has 24 years’ experience in
the consumer goods sector, and has held various senior management roles where he defined the
strategies for new d both emerging markets.

“I.am very excited about the opportunity to work with the Bata team to further develop the brand in
the fast-changing consumer and retail environment, building on the company’s strong assets and
global footprint, now with a focus on Thailand. | am confident we will be able to further establish
Bata in emerging markets and increase our market share,” said Alexis Nasard.

At Bata, Mr. Nasard is working on realising the company’s new vision of being the leading
international fashion retailer in Thailand by providing surprisingly affordable, stylish and comfortable
shoes, currently available at 251 Bata stores and 25 FOOTIN stores countrywide. With a very fashion
conscious local community and a strong tourism sector, he sees a lot of room for expansion in
Thailand, aiming to increase the market share from the current 3.7% to 4% by 2020. To gain the
necessary exposure and build the brand, Bata is currently in the process of formalizing exclusive
strategic partnerships with the owners of leading ultra-modern malls, to market and distribute the
classic Bata Heritage Collection.

This special collection features two of Bata’s most successful models from its 122-year history of
producing shoes, namely Bata Bullets and Bata Tennis. The recent Bata Tennis X Peanuts
collaboration, featuring Charles Schulz's famous Peanuts comic's, immediately went viral around the
world. Further exciting new collaborations will be announced in the coming months and will also be
available in Thailand via exclusive channels only.

“We are looking forward to working with leading retailers, to distribute our Heritage products more
effectively in Thailand. People here are very fashionable and stylish, which is why we have set
ourselves the high goal of 110% growth in the second half of 2016 compared to last year. And by
2020 we want to increase our turnover by 35% and double our profitability. With Bata's cool style
and constantly renewing collections, we can become the country's number one international fashion
retailer specializing in footwear,” says Alexis Nasard.

Far further Information and Images please contact:

Karin Lohitnavy
Midas Communications International Co, Ltd.
E-mail: karin@midas-pr.com
Phone: +66 86 044 2145

Website: www.midas-pr.com

English and Th
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OFFLINE CLIPPINGS
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The Nation | 0ot e 2 september 2016
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Date: riday 2 September 2016
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Hoadiine: New Bata GEO unveis plan to boost footwear market share

Mew Bata CEQ
unveils plan to
boost footwear
market share
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RESULTS

Midas successfully coordinated all PR
activities and attracted a large number of
appropriate media channels for this event,
including  representatives  from TV,
newspapers and magazines. Several one-

FASI'“““ on-one interviews were conducted and

aired on TV channels such as TNN24 and

I.IFESTYI.E Channel 3 and the Bangkok Post published

a one-page article about their exclusive
BASE#1 interview with  Mr. Nasard, giving Bata

great exposure for therr new promotions
and initiatives in Thailand.

So far, Midas has provided Bata with a
total PR press value of
10,695,750.5M THB.




COVERAGE

Coverage After Press Conference

Bata TV, Offline and Online Coverage After Press Conference

" No Media Type
1|CH. 3 v
B En“Tv 2|(TNN24 TV
3[ASTV TV
4|3SD/Family 1\
Fns “ I 0 “ 5|Thairath (Photo caption) Newspaper
6|The Nation Newspaper
7[Neawna Newspaper
ll F ESTle 8|Prachachart Newspaper
9|Thansettakij Newspaper
10|Bangkok Post Newspaper
GASE #1 11|Krungthep Turakij Newspaper
12|Post Today (another article) Newspaper
13|Talad Vikro Newspaper
14|Business Biweekly Newspaper
15(Positioning Magazine
16|Brandage Magazine
17|Marketeer Magazine
18|Money and Weath Magazine
19(Strategy & Marketing Magazine

20(Advance Business Magazine
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COVERAGE

Coverage After Press Conference

21{Hobby T&M Magazine
2 http://www.bangkokpost.com/business/news/1076292/bata- Online
Mim-for—friendIy-and—sexy—imgge—in—rebranding
23 http://www.nationmultimedia.com/business/New-Bata-CEO-lays Online
out-strategy-to-increase-share-0-30294303.html
2 http://www.khaosod.co.th/view_newsonline.php?newsid=14727 Online
28686
25|http://www.bangkokbiznews.com/news/detail /715714 Online
26|https://brandinside.asia/where-is-bata/ Online
27 http://entertain.enjoyjam.net/forum/index.php?topic=58847.ms Online
1888075#msg88075
28 f11ttp://www.tha|bu5|nesstlmes.com/news/l|festyle/bat32016090 Online
29|http://goo.gl/vh6Kcf Online
30|http://www.ryt9.com/s/nnd/2500455 Online
31|http://www.naewna.com/business/233272 Online
12 http://www.varietyetc.com/2016/09/bata-the-global-fashion- Online
retailer-specialising-in-footwear-casts-its-spotlight-on-thailand/
33 http://www.manager.co.th/iBizChannel/ViewNews.aspx?News|D Online
=9590000087988
34|http://www.hooninside.com/news-detail.php?id=658883 Online
35|http://www.stock2morrow.com/discuss/room/1/topic/362 Online
36|http://www.idealplusx.net/news/business-marketing Online
37|http://www.bangkokexpress.net/news/businessandmarketing  [Online
38|http://www.bangkokexpress.net/news/world-wide-expres Online
39|http://www.idealplusx.net/english-news Online
40|http://www.zheza.com/webboard/node/5020573 Online
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COVERAGE

Coverage After Press Conference

41|http://www.zheza.com/webboard/node/5020575 Online
42|http://www.mitthai.com/topic/viewtopic.php?f=14&t=18467 Online
43|http://www.mitthai.com/topic/viewtopic.php?f=14&t=18468 Online
44|http://www.brandbuffet.in.th/2016/09/bata-heritage-collection/ [Online
45|http://mktgbkkfocus.blogspot.com/2016/09/blog-post.html Online
4% http://ipx-bysinesls.blogspot.com/2016/09/b|0g— Online
post.html?view=flipcard
a7 https://web.facebook.com/%E0%B8%BA%E0%B8%BABIZ-Today- Online
Station-443115652535510/?_rdr
48|http://goo.gl/RLggWu Online
49]|http://www.biztodaystation.com/15902343/ceo-show-bata Online
50|http://positioningmag.com/1101544 Online
51 http://mIftgbkkfocus.blogspot.com/2016 09 _01_archive.html?vi Online
ew=classic
52|http://www.ryt9.com/s/nnd/2016-09-02-00:00:44 Online
53|https://www.blognone.com/aggregator/m.facebook.com Online
54|http://goo.gl/UB7X1m Online
55|http://www.mynewseye.com/topic/all-news/retail Online
56 http://www.thailand4.com/.biz/2016-09- Online
06/952a2691295142f1elefe3b83ef670e2/
http://www.thailand4.com/biz/2016-09- .
57 Online
06/058ce300148c9e357b8054957cd70e28/
58|http://thailand.shafagna.com/EN/TH/286447 Online
59|http://www.globalreport.org/thailand/ Online
60 http://www.xn-- Online

22c0b3ah2c9bxas.com/topic/viewtopic.php?p=19266
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http://www.xn-- Online l
22c0b3ah2c9bxas.com/topic/viewtopic.php?p=19265

http://www.manager.co.th/Politics/ViewNews.aspx?News|D=95
90000087988
https://web.facebook.com/brandbuffet/posts/11350913232141
92? rdr

64|http://www.thaipr.net/general /723802 Online

6 http://www.thaipr.net/search/%E0%B8%9A%E0%B8%B2%E0%BS| Online
B EA“ v it
I 6 http://www.newswit.com/.biz/2016-09- Online

06/952a2691295142f1elefe3b83ef670e2/

6 http://www.newswit.com/biz/2016-09- Online
06/058ce300148c9e357b8054957cd70e28/
Fns " I 0 “ 68|http://goo.gl/dMn3p0O Online
69 http://www.prbuffet.com/bata-the-global-fashion-retailer- Online
specialising-in-footwear-casts-its-spotlight-on-thailand/

70| https://www.facebook.com/Prbuffet/?fref=nf Online
-t https://www.facebook.com/%E0%B8%BA%E0%B8%BABIZ-Today-| Online

Station-443115652535510/?hc_ref=PAGES_TIMELINE&fref=nf
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72|https://twitter.com/varietyetc Online
73|https://web.facebook.com/marketingnews.astv/ Online
74|https://web.facebook.com/MGRIbusiness/ Online
75| http://www.siamadvisor.com/topic/viewtopic.php?f=4&t=29492 (Online

76| http://www.siamadvisor.com/topic/viewtopic.php?f=4&t=29493 (Online

77|http://goo.gl/61EANR Online
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