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Background
Enterprise Singapore is the government agency 
championing enterprise development founded in 
2018. 

Midas PR was hired by Enterprise Singapore to 
organize Singatrail, an event which brought a taste 
of Singapore to Bangkok for the first time ever 
through a series of pop-ups of some of Singapore’s 
most beloved food and lifestyle brands.

This event had two main goals: 

• To test SG brands in the Thai market for future 
market expansion or partnership opportunities;

• To promote SG brands in the Thai market with 
consumers and business.

Thus, the main target of Singatrail were the local 
Thai people.



Midas PR worked around selling Singatrail 
as a “can’t-miss” event of Singapore’s most 
popular dishes/food vendors. This was 
supported by a range of PR tactics:

Creation of a press release to support the 
event announcement to relevant media 

Pushing paid articles to leading magazines 
within the Bangkok cultural scene 

Sourcing and management of macro, micro 
and nano influencers to create buzz during 
the days of the event on Instagram.

Free food for the KOLs to try at the event 
and post on social media, thus giving 
feedback to their followers.

Approach



Results

The campaign generated a total PR value of THB
2.5 M, with highlight coverage from The Bangkok 
Post, BK Magazine and Timeout Bangkok. 

The 4-day festival also attracted participation 
from and posting by 33 influencers who amass 
3.8 M followers in total. 


